
Greetings!

I'm excited about the opportunity to join a new team as a 
Graphic Designer. I have a background in web 
development, marketing, and online sales but I've 
learned that my passion lies in design – this is my 
calling.

EFFICIENT. STRATEGIC. VERSATILE.

Looking forward to learning more!

- Matt

M a t t  S h e p h e r d

Graphic Designer
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tel:+16474716714
mailto:matt@theshepherds.org?subject=Portfolio%20Inquiry
https://theshepherds.org/matt_shepherd-portfolio.pdf
https://ninjas.digital/


m a t t @ t h e s h e p h e r d s . o r g |  6 4 7 . 4 7 1 . 6 7 1 4

GRAPHIC DESIGNER
Matt  Shepherd

10 years agency + 10 years freelance 
in corporate communications, 
promotion, branding, web & UI, social 
media and marketing design.

mailto:matt@theshepherds.org




TITIKA Active
Graphic, Web & Social Media Designer

DN Media
Graphic & Web Designer

Church & Dwight  (agency of record)
Graphic Designer & Promotions

Head North Multimedia
Graphic Designer & Media Manager

Canada E-Sports
Graphic Designer

The Marshall McLuhan Institute
Board Member

Fingerstyle Guitar

LED Lamp Design

Social Media Trends

Vector Graphics
Pop/Deco Art
Advertising Art
Pencil/Charcoal
Font Design
Origami Design
Woodworking

FREE TIME

TIMELINE

Ryserson University Toronto
Fine Arts

Kortrijk Universiteit Leuven
Design

Michigan State University
Theater

Mayfield School of The Arts
Fine Arts

TIME SERVED





EXPERIENCE
Founded Toronto’s first all Digital Agency 
targeting National Brands, I took my clients 
through their first steps into a new age of 
consumer interaction via websites, 
promotions and digital advertising while 
supporting traditional agencies in print, live 
event, sponsorship and influencer design 
campaigns.

I have designed for clients of all sizes in 
diverse industries and styles.

FEATURED CLIENTS





SKILLS

MEDIA

★★★★  ★ Photoshop
★★★★  ★ Illustrator
★★★★★ InDesign
★★★★☆ Premier
★★★★  ★ Audition
★★★★  ★ UI/XD
★★★★★ Typography
★★★★★ Print
★★★★☆ Packaging
★★★★☆ Fine Arts

WEB

 ★★★★★ UI/UX
★★★★★ CMS
★★★★★ HTML 5
★★★★★ CSS
★★★★★ Bootstrap 5
★★★★☆ PHP
★★★☆☆ Java Script
★★★★★ File Formats
★★★★★ Cloud Services
★★★★★ Analytics
★★★★★ SEO/PPC

 ★★★★★ Social Ads
 ★★★★★ Marketing

COMMUNICATIONS

 ★★★★★ Writing
★★★★★ Wordpress
★★★★★ Shopify
★★★★★ Canva
★★★★★ Streaming
★★★★★ Social Media
★★★★★ MS Office

STRENGTHS

 ★★★★★ Teamwork
★★★★★ Leadership
★★★★★ Efficiency
★★★★★ Planning

 ★★★★★ AI Application



60 TOOLS I LIKE



CASE STUDY





TITIKA Active Couture | http://titika.ca
ROLE: Art Director, Graphic Designer,
Marketing Manager, Social Media Manager

RESPONSIBILITIES

✔ Website Design & Updates
✔ Sales & Promotion Planning and Execution
✔ Shopify Backend Maintenance and Apps
✔ Eblasts & Social Media Campaigns
✔ Strategy, New Vehicles, Presenting & Reporting
✔ Customer Service, Points Program & Tracking
✔ Daily Tasks, Continuity & Corrections
✔ Coding, Patching, Quality Control

THE CHALLENGE

TITIKA is a Canadian company of 13 years with a significant presence in China.  
One of the primary goals of their North American operation is to establish strong 
Western roots in the minds of their customers in Asia.  To accomplish this, 
expectations of both regions must be met. Body image and lifestyle preferences 
are examples of how each customer base is unique.

SOLUTIONS

1 Shopify Premium Online Store
2 Regional Websites (NA, HK, CN)
3 Strong Influencer Program

CASE STUDY

4 List Management, Flows & Eblasts
5 Social Media support & online ads
6 Graphical Points of Distinction

✔ 1,200 Eblast Campaigns
✔ 20 Million Deliveries

✔ 277,000 Unique Visits
✔ $1,000,000 Revenue

http://titika.ca/


CASE STUDY  Positioning

Planning, production and delivery of campaigns is a team effort but the graphic designer is 
responsible for the visuals which must stay true to the brand, enhance the message and 
resonate with the target audience.

The following showpiece used multiple source images to anchor a campaign targeting 
TITIKA’s loyal customer base which had drifted over time, away from the new customer 
demographic.



CASE STUDY  Social Values
Being a multi-national brand, TITIKA’s communication strategy must be sensitive to the 
unique needs of each region.

As lead designer I had an opportunity to create a detailed Design & Style Guide that allows 
for the global organization’s diversity.

BIGGEST CHALLENGE: Models & Lifestyle

TITIKA’s customers in China tend to gravitate to brands with a strong North American 
presence BUT they maintain their differences in Model & Lifestyle preference.

Communications needed to walk a fine line between differing social values. The greatest 
challenge was maintaining an internal corporate dialogue to ensure the brand position was 
respectful not only to it’s customers but also to the TITIKA global teams and their local social 
values.















TECHNICAL SKILLS



When colour choices are not made by a Design or Branding
Guide, I often employ my own invention - the colour cube.

It shows the legal values, tints and shades in a proposed
schema and can illustrate priority and proportional use.

The colour system is then assigned - values mapped and
adjusted for required mediums before being added
to a Design Guide.

COLOUR

PALETTES





A hand-written font that reflected my personality 
didn’t exist so I designed Felt Tip Marker which I 
use for notations and tool tips in presentations.

Open Source libraries work for everything else. :)

FONTS





This is a digital replica of an historic book cover.

The design can be recreated with just a few lines of code.

HTML

<text transform="matrix(1 0 0 1 710 1611.3926)"
class="typeset1">The right of Translation is reserved.</text>
<text transform="matrix(1 0 0 1 163.5771 1370.3926)"
class="typeset1">AUTHOR OF ‘JOURNAL OF RESEARCHES DURING H.M.S. BEAGLE’S VOYAGE 
ROUND THE WORLD.’</text>
<text transform="matrix(1 0 0 1 404.1763 1322.3926)"
class="typeset1">FELLOW OF THE ROYAL, GEOLOGICAL, LINNÆAN, ETC., SOCIETIES;</text>
<text transform="matrix(1 0 0 1 496.6724 1241.7832)"
class="typeset1 typeset1b">BY CHARLES DARWIN, M.A.,</text>
<text transform="matrix(1 0 0 1 584.8003 754.2402)"
class="typeset1 typeset1a">BY MEANS OF NATURAL SELECTION</text>
<text transform="matrix(1 0 0 1 110 566.4165)"
class="typeset1 typeset1c">THE ORIGIN OF SPECIES</text>
<text transform="matrix(1 0 0 1 930 334.2402)"
class="typeset1 typeset1a">ON</text>

CSS

.typeset1 {font-family:'Old Standard TT';font-size: 32px}

.typeset1a {font-size: 40px}

.typeset1b {font-size: 64px}

.typeset1c {font-size: 136px}

.typeset2 {fill: #FFF;font-family:'Abril Fatface';font-size: 92px}

.typeset3 {fill: #231F20}

DEPENDENCIES

href="https://fonts.googleapis.com/css?family=Old+Standard+TT"

LAYOUT IN CODE





Formats such a SVG can be generated with plain text.
The result is utra-fast, ultra-small, easy to adjust and
infinately scalable images.

The image on the previous page is only 428 bytes minified:

<svg xmlns="http://w3.org/2000/svg" viewBox="0 0 900 900">
<circle fill="#D1BD18" cx="066" cy="166" r="066"/>
<circle fill="#C20974" cx="366" cy="466" r="066"/>
<circle fill="#C31D23" cx="711" cy="311" r="111"/>
<circle fill="#0090BC" cx="411" cy="711" r="111"/>
<circle fill="#008B47" cx="816" cy="816" r="066"/>
<circle fill="#2C2A7A" cx="566" cy="066" r="066"/>
<g></g><g></g><g></g><g></g><g></g><g></g>
</svg>

  _      ____ _______ _____    ____  ______ 
 | |    / __ \__   __/ ____|  / __ \|  ____|
 | |   | |  | | | | | (___   | |  | | |__   
 | |   | |  | | | |  \___ \  | |  | |  __|  
 | |___| |__| | | |  ____) | | |__| | |     
 |______\____/  |_| |_____/   \____/|_|     
                                            
  ______ _____  ______ ______    _____ _____        _____ ______ 
 |  ____|  __ \|  ____|  ____|  / ____|  __ \ /\   / ____|  ____|
 | |__  | |__) | |__  | |__    | (___ | |__) /  \ | |    | |__   
 |  __| |  _  /|  __| |  __|    \___ \|  ___/ /\ \| |    |  __|  
 | |    | | \ \| |____| |____   ____) | |  / ____ \ |____| |____ 
 |_|    |_|  \_\______|______| |_____/|_| /_/    \_\_____|______|
                                                                 
                                                                 

IMAGES IN CODE





HTML 5 allows for smooth, scalable vector animations.

These circles morph from a chaos fractal into the
Golden Ration with just a few bytes of code.

@keyframes yAnimation {
10%{transform:translate(100px,200px)}
20%{transform:translate(188px,345px) scale(3.83)}
40%{transform:translate(188px,345px) scale(3.83)}
50%{transform:translate(20px,40px)}
60%{transform:translate(0px,0px)}}
#y{transform-origin:50% 50%;transform-box:fill-box;animation:y}
@keyframes fAnimation {
10%{transform:translate (-50px,-200px) scale(.8)}
20%{transform:translate(300px,-176px) scale(2.37)}
40%{transform:translate(300px,-176px) scale(2.37)}
50%{transform:translate(-50px,-200px) scale(.8)}
60%{transform:translate(0px, 0px)}}
#f{transform-origin:50% 50%;transform-box:fill-box;animation:f}
@keyframes rAnimation {
10%{transform:translate(-40px,140px) scale(.22)}
20%{transform:translate(92px,235px) scale(.88)}
40%{transform:translate(92px,235px) scale(.88)}
50%{transform:translate(-40px,140px) scale(.22)}
60%{transform:translate(0px,0px)}}
#r{transform-origin:50% 50%;transform-box:fill-box;animation:r}
@keyframes bAnimation {
10%{transform:translate(60px,-20px) scale(.27)}
20%{transform:translate(235px,-81px) scale(.54)}
40%{transform:translate(235px,-81px) scale(.54)}
50%{transform:translate(-50px,-50px) scale(.27)}
60%{transform:translate(0px,0px)}}
#b{transform-origin:50% 50%;transform-box:fill-box;animation:b}
@keyframes gAnimation {
10%{transform:translate(-100px,-250px) scale(.28)}
20%{transform:translate(-222px,-284px) scale(.56)}
40%{transform:translate(-222px,-284px) scale(.56)}
50%{transform:translate(-100px,-250px) scale(.28)}
60%{transform:translate(0px, 0px)}}
#g{transform-origin:50% 50%;transform-box:fill-box;animation:g}
@keyframes pAnimation {
10%{transform:translate(250px,140px)}
20%{transform:translate(88px,433px) scale(.35)}
40%{transform:translate(88px,433px) scale(.35)}
50%{transform:translate(250px,140px)}
60%{transform:translate(0px,0px)}}
#p{transform-origin:50% 50%;transform-box:fill-box;animation:p}

MOTION IN CODE



SCRIPTS &
FILE GENERATION

UX/UI with XD

Using the best script, macro or 
software to generate files saves 
time and improves quality. 
Rendering techniques are an 
essential part of my workflow.

R.I.O.T. or a similar third-party 
rendering engine can then 
batch process.

Hundreds of files rendered and named for multi-platform use.



EFFICIENT.
STRATEGIC.
VERSATILE.





























matt@dn3.ca
647.471.6714

Matthew Shepherd

mailto:matt@dn3.ca


The guy who invented the first wheel wasn’t 
really that big a deal… but the the guy who 
invented the SECOND wheel, well, he was 

REALLY ON TO SOMETHING!



QR codes have their place but they lack 
branding and personality. It turns out that 
the specifications for QR Codes are much 
more flexible than most designers realize.

Above is a QR code that links to my 
Bootstrap/HTML 5 testing website.


